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A look at three characteristics of the 50 rewards-based crowdfunding

campaigns that have raised the most money through May 2015
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Three Shared [;haracteristics

Incorporation

9 out of 10

of the top 50 campaigns
were launched by
incorporated companies
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crowdfunding
campaigns utilized
videos to sell their
story and solicit
funds

310,200
Followers

Average combined social media following across
Facebook, Twitter, YouTube, Instagram, LinkedIn and Pinterest
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Try the CT Incorporation Wizard to learn which entity is right for you
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